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TRUST BAROMETER METHODOLOGY

Online Survey in 27 Countries
L]

A 33,000 respondents
A 7 years in 20+ markets

A 10 years in 10+ markets

@ General Online Population

A 1,000 respondents per
country surveyed

A Ages 18+

A 4 years in 25+ markets

G Informed Public

A 500 respondents inU.S.
and China, and200 in
other countries

A Ages 2564
A Collegeeducated

A In top 25% of household
income per age group in
each country

A Report significant media
consumption and
engagementin business
news and public policy

A 15 years ofdata
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ITALIA IN
RIPRESA:

NUMBER OF TRUSTER
COUNTRIES AT AN
ALL-TIME LOW

TheTrust ndex i s an average
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of a countryds trust

institutions of government, business, media and NGOs.

27-country global total.
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UN GAP P(‘f’L“a%AL

TRALA
POPOLAZIONE
GENERALE IL
PUBBLICO
INFORMATO

DEFICINEARLY 10
POINTS LOWERMONG
GENERAIPOPULATION,
WITH AN AVERAGE 3
POINT DECREASE IN
TRUST ACROSS ALL
COUNTRIES

TheTrust ndex i s an average of a
institutions of government, business, media and NGOs.
27-country global total.
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Nearly 2/3

of countries are now
DISTRUSTERS
among the General
Online Population
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FIDUCIA IN CALO IN NBUSINESSMEDIA, Q
MA NON NEI GOVERNI "ol

TRUST IN THE FOUR INSTITUTIONS OF GOVERNMENT, BUSINESS,IMEG{ASARO014 VS. 2015 ‘

E)

NGOS BUSINESS

2014 2015 2014 2015

MEDIA GOVERNMENT
2014 2015 2014 2015
B Edelman
Q11-14. [TRACKING] Below is a list of institutions. For each one, please indicate how much you trust that institution to E[ﬂ?g?ﬂ[g%%&[
dowhatisrightusinganingpoi nt scale, where one means that you 0do not trust them™at all o6 ar
0Otrust them a great deal . 6 ( Touptrydlob@8mtal, Trust) I nformed Publics in 27 PG5



ITALIA IN CONTROTEDENZA: FIDUCIA IN AUMENT
TUTTEECATEGORIE riome:

TRUST IN THE FOUR INSTITUTIONS OF GOVERNMENT, BUSINESS,IMEG{2SAINTALY 2014 VS. il
2015
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BUSINESS
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4 GOVERNMENT
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Q11-14. [TRACKING] Below is a list of institutions. For each one, please indicate how much you trust that institution to do
what is right using anine-point scale,where one means that yow drmt trust them ata | dnddnine means thatyow t r u s t
PG6

them a greatd e a(Tap 4 Box Trust) Informed Publics [taly.
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TRUST IN THE FOUR INSTITUTIONS OF GOVERNMENT, BUSINESS,IMEG{2SAINTALY 2014 VS. il
2015
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18% i' 4 27%
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what is right using anine-point scale,where one means that yow drmt trust them ata | dnddnine means thatyow t r u st
PG7

them a greatd e a(Tap 4 Box Trustiseneral Populatiorin Italy.
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CONDIZIONANCAFIDUCIANELLHMPRESE

INDUSTRY SECTO& HH! ENTERPRISE TYPE

keea
BUSINESS

COUNTRY OF ORIGINI‘ }B LEADERSHIP

All are showingsimilar patterns of a postrecovery increase in trust,
followed by new declines in the last 13 18 months
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Q26-Q42. [TRACKING] Now we would like to focus on global companies headquartered in specific cour®liesse - Edelman
frustbarometer

indicate how much you trust global companies headquartered in the following countries to do what is right. Use the
sameninepointscaleewher e one means that you 0do not trust them at allé and ni
greatd e a(ITap @ Box, Trust) Informed Publics, Zbuntry global total
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10 headquartered in the following countries to do what is right. Use thesam@® i nt scal e where one trheeamsatt fadtl 0y can do did nreo tmetarnwss tt h at
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TIPO DI IMPRESA: INALIAP | EIBUCIA ALLE E
AZIENDE FAMILIARI H nformed

Public
TRUSTN DIFFERENT TYPES OF BUSINBREOSBALVS.ITALY I I
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68%
57%
0,
50% 52%
35%
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‘ GLOBAL () Ay
Edelman
Q15-17C. Thinking about different types of businesses, please indicate how much you trust each type of business i E[E?EP&J%E&%%
to do what is right using anine-point scaleewh er e one means that you o0do not trust them at all© and nine

that you 0t r ds a(TdpéRBor Trast) mformed tPublics Italy and 27-country global total
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TRUST IN INDUSTRIES 2014 VS 2015, DECLINES COMPARED TO 2014

More Trust Less Trust

*9% of countries in which trust decreased
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Q4360. [TRACKING] Please indicate how much you trust businesses in each of the following industries to do what is E[%E?ﬂ[g%?}ﬁ[
trust them at all 6 and nine means
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right. Again please use the samaine-point scale where one means that yod droo t
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CREDIBILI IL DOPPIO DEI CEO iomed

CREDIBILITY OF SPOKESPERSONS, 2014 VS. 2015

2015

More Trust Less Trust

70%
67%
63%

43%
38%

Academic or Company A Person Like NGO Financial or Regular CEO Government
Industry Expert Technical Expert Yourself Representative Industry Analyst Employee Official or
Regulator
Ve Edelman
l frustbarometer

Q130-143. [TRACKING] Below is a list of people. In general, when forming an opinion of a company, if you heard information about 2015 | ANNUAL GLOBAL STUDY

company from each person, how credibleould the information befi extremelycredible, very credible, somewhat credible, or not
credible at all? (Top 2 Box, Very/Extremely Credible) Informed Publicscaidntry global total
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Public

CREDIBILITY OF SPOKESPERSONS, 2014 VS. 20IPAINY il

2015

More Trust Less Trust

67%
62% 9
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44%
40%
0,
32% 30%
Academic or Company A Person Financial or Regular CEO Government
Industry Expert Technical Expert Like Yourself Representatlve Industry Analyst Employee Official or
Regulator
Ve Edelman
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information about a company from each person, how credible would the information-betremely credible, very credible,
somewhat credible, or not credible at all? (Top 2 Box, Trust) Informed Publicstaly.
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FONTI MEDIAAOTORI CRICERCBATTONO % @

Informed
MEDIATRADIZIONALI Public
TRUST IN EACH SOURCE FOR GENERAL NEWS AND INFORMARON IN I I
73%
2%

69%
Online Search Engin

67%

61% Online Media

Traditional Media
57%

45% social Media

44%Owned Media
38%
2012 2013 2014 2015
i Edelman
Q178-182. When looking for general news and information, how much would you trust each type of source for general “ E[ES‘EE)&ICQEQ?;[%E
news and information? Please use mine-point scaleewher e one means that you 6do not trust it at all o6 and ni

that you 0 tdrew@lopdiBax, Teust)gnfoamad Publics Italy.
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TRUST IN EACH SOURCE FOR GENERAL NEWS AND INFORMATRON IN il

FONTI MEDIA .

69% 68%

66% — Online Search Engine

61%

56%

Traditional Media
—54% Online Media

48% , ,
Social Media
) Owned Media
47%
0 0,
45% 45% 46%
38%
2012 2013 2014 2015
i Edelman
Q178-182. When looking for general news and information, how much would you trust each type of source for general “ E[ES‘EE)N%[?JDE%?DE
news and information? Please use mine-point scaleewher e one means that you 6do not trust it at all o6 and ni
that you 0 tdrew@lopdiBax, TeustigeneeabPopulation, in Italy.



LEFONTIONLINE PRIMA DUTTO

TRUST IN INFORMATION CREATED BY EACH AUTHOR ON SOCIAL NETSVOESIRGITENT

SHARING SITES AND ONLIQELY INFORMATIGBOURCES INALY

NEWSPAPERS@ TELEVISION ONLINE SEARCH

The First Source for
Generallnformation

The First Source for
Breaking News

48%

3506 " 45%
SOV
27% 26% 33%
20% 18%
19% \}% 12%
0 15% e
2013 2014 2015 2013 2014 2015

Q183.0n a typical day, what is the first source that you go to for general information about busindsé@rmed Publics,

Informed Publics, inltaly.

Q184. What is the first source you go to for breaking news about business? Informed Publickalp.
Q185. Which of the following sources do you turn to MOST ofterctmfirm/validate information on breaking news about

business? Informed Publics, iftaly.

%O

Informed
Public

Source Used Most to
Confirm/Validate News

52%
45%
38%
19%
9%
12% 5 7%
2013 2014 2015
) Edelman
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Population
TRUST IN INFORMATION CREATED BY EACH AUTHOR ON SOCIAL NETSVORS{INGI TENT __
SHARING SITES AND ONLIBIELY INFORMATICBOURCES INALY
NEWSPAPERS@ TELEVISION ONLINE SEARCH
The First Source for The First Source for Source Used Most to
Generallnformation Breaking News Confirm/Validate News
46% 48%
43% —
32% 33% 34% 3006 41% 42%
25%
219 28%
2??%\0 1395 130 16%
— 0 o 12% 13% 13%
16% e To ———————— 1y
11% 14% 0 0
2013 2014 2015 2013 2014 2015 2013 2014 2015

Q183.0n a typical day, what is the first source that you go to for general information about busindsé@rmed Publics,
General Populationin Italy.

Q184. What is the first source you go to for breaking news about business? General Populatioltaly

Q185. Which of the following sources do you turn to MOST ofterctmfirm/validate information on breaking news about

business? General Population, ifialy.
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